Creative Brief               CAMPAIGN: 

Date: 
  

Campaign Run dates: 

  

  

Why are we communicating? 

  

  

  

What do we expect communication to do?
what change in awareness, behavior or perception is desired? what is the role of the advertising and how will we measure its success? 

  

  

  

  

Whose behavior are we trying to affect? 

describe the customers as people, in relationship to the brand. What are some new insights? 
How do they behave, think and feel now? Why should they care about this product or service? 

  

  

  

What is the one thing we want people to take away?
  

  

  

  

  

Which competitors lose the sales we gain? 

What is our competitive frame in this execution? What are some of the key claims these competitors are making? 

  

  

  

  

  

  

What is our voice? 
How will this advertising look, feel, sound, so our target audience can hear and relate to us -- and we can still be true to our brand? 

  

  

  

  

  

  

  

What are the primary obstacles to achieving this change? [Or obstacles in general?] 

  

  

  

What else could be important? Background? Any exceptional guidelines? Mandatories?
Is there any other information that is essential for the creative team? Background, budget, legal or functional? 
Is there an established brand or is this an extension of a campaign? 

  

  

  

  

What strategic messages need to be included? 

(No more than three) 

  

  

  

  

  

  

  

What strategic visuals need to be included? 

  

  

  

  

  

  

What strategic audio needs to be included? 

  

  

  

  

  

What is THE call to action? 

  

  

  

  

  

Budget: 

  

  

  

Timeline: 

  

  

  

  

  

  

  

Deliverables? 
  

  

  

  

Social Media that will be used, when, how, and why? 

  


