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Be Clear and Focused…
Why Are You Advertising? 

 Increase image & awareness? 

 Increase attendance? 
 New campers? 
 Returning campers? 
 From what locations? 



Advertising Rules 
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The Rules of Persuasion 



Tricks of the Trade 
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Persuade Me to Go To Your Camp! 



Print Ads 



What’s Out There Today 
“Because of Camp” 

 Importance 
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What You Can do for $50!
What You Need 

 Flip Video Camera ($129-$200) 

 Mac or PC computer 

 Still pics 

 Creative script 

 Stay true to the creative brief  

 Put longer videos on YouTube & 
your website 
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Designing Your Campaign 

 Creative Brief  
 Target 
 Strategic messages 
 Strategic visuals 
 What the call to action is 
 Medium you will use 
 Budget 
 Time frame 



Creative Brief Exercise 

 Creative Brief  
 Review 
 Create one for a camp 
campaign 



What’s Possible? 

 Importance 
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