American Camping Association®

Branding Transition
Benchmarks

First things first:

  Although we could have used the new logo immediately (the graphic mark), we have integrated the ‘mark’ with the name and therefore must complete our filings for the ‘doing business as’ applications using the new name and receive approvals before we can start using our new brand identity.

Usage of the name and logo is appropriate only after the Graphic Standards Manual has been distributed.

DBA Filings:  to be completed by 3-30-04  (Note, this includes the seven sections who are separately incorporated.)

Marketing and Stationary Transition:  3-30 to 9-1-04  (using up the old and developing the new)  
This includes things such as;

· Letterhead

· Business cards

· Envelopes

· Mailing labels

· Newsletters

· Web 

· Brochures

· Ads

· Publications

· Posters

We understand the enormity of such an undertaking. ACA national will work with the sections to identify inventory concerns, timelines, development procedures, and resources needed.

Note that because we are not abandoning our trademark rights to the “American Camping Association” , that name will continue to be ‘correct’ and, in fact, must be used periodically to retain our trademark rights so we need not worry about usage of the ‘…ing’.

Family of Logos:  completed by 4-30-04, including the Accreditation,  Business Affiliate, and others as appropriate.   Note, the Camp Gives Kids a World of Good slogan will continue to be used as a promotional tool.
Graphic Standards Manual:  completed by 5-1-04

This will include such things as;

· Identify Elements

· Color Options

· Ancillary Identities
· Proper and Improper Use

· Application Guidelines

· Reproduction/Downloadable resources
This information will be available in print and on a CD version.  A summary of the standards will be on the Web site and will be provided to the sections.
Training: initiate 5-30-04 and complete by 11-1-04


Telecommunication Training in June, July, and August


Face to Face training through-out the fall

Communication:  membership efforts

· Camping Magazine review and update, May/June

· Web updates, immediately following the conference on the Delegates Web site

· Email updates to all section executives each time a benchmark is completed

Formal Media Release:

As soon as we have made the marketing and stationary transition (9-1-04), we will begin to formally announce our change to our partners and affiliated organizations.

We will use the 2005 Orlando National Conference to maximize the formal nation-wide media promotion.  February 22nd through the 25th.

· A press release will be developed and widely disseminated
· We will proactively seek television coverage

· We will send formal invitations to media contacts who are on our ‘frequent media list’.
