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2007 Council of Delegates

Feedback on 100th/150th Anniversary Discussions

Museum Notes/Comments:

· Tourist towns next to National Parks – get exhibit in visitor centers & chamber of commerce

· Do children’s museums limit us?  Comment: Does this engage the next set of future parents, 20 something’s?

· A virtual, interactive museum display for more remote areas… take the exhibit on-line to reach more

· Include theater and plays that can also travel regionally with museum exhibit

· How do we reach beyond museums b/c they will limit us in some areas

· Make exhibit real – camp staff lead songs/games, etc not too virtual

· Kid to kid on screen… use kids at exhibit

· Accredited camps get to give our “discounted” tickets to exhibits for their camp families

· Have camps have reunions at the museums

· Local celebrity to highlight each cities opening

· Create plan for exhibit after it is done…

· Definitely include ALL camps, CSI camps, computer camps, etc…

· Reference Steve Shively timelines – camp with society

· In N.E. area consider Boston, Hartford, Portland, Burlington, Providence, Portsmouth/Nashua/Manchester, Pittsburgh
· Build of Camp Sunshine’s Jack-O-Lantern event on the Boston Common at Halloween time.

· Kick off is a fundraising event/gala that is “private” preview night

· Allow sections to have a small space at every exhibit that highlights the local flavor of camp in that area

· Get impact of camp over time with videos that can be used at exhibit

· Camp connections with land conservation in areas… regionally highlight this impact of camps

· 2-3 show at a time in different areas – thus allowing for more coverage both geographically and by the media

· Don’t limit only to children’s museums

· Create “camp” products that could be sold at museums: quilts, cups, postcards, etc.

· History wall with timelines

· Create a link for this that all camps can put on their websites

· Sound bites of influential people in camp

· Utilize MP3 & tech to have specific clips for children and adult interests

· Need a “take home” item for kids if you visit the exhibit

· When possible get the exhibit outside – parks, malls, etc… climbing walls, canoe simulation, archery ranges, etc.

· Camp song Karaoke 

· Raffles at exhibit – win camperships?

· Show camper, staff, parent, professional, economical, educational, social impacts camp has on society/individuals

· Involve non-ACA camps!

· What will camp look like in the future… show the camp 100 years from now

· Kids take photos of themselves “at camp” in the museum and then email them to themselves

· Encourage Disney to create a “camp” ride/exhibit for that year – or permanently 

· Camp food over the years… a cooking/eating part of the exhibit

· Ability to sign up for ACA while at exhibit… and have a GREAT package for why to be a member?  A kids membership at ACA… what would that look like?

· Overnights at museums… (like Boston Museum of Science)

· Involve storytellers

· Make sure to emphasize diversity and inclusiveness

· How about some Zoos also?

· Make sure to link with the outdoor education/school year programming

· Include the history of international camping some way

· Free admission sometimes to make sure people attend

· Have camps sponsor activities or booths… local camps to local areas…

· Each section create a display (template from National or special curator assistance), but sections pay something to make larger, etc.
Other

· Section Boards should establish task force for this event

· Combine with a “camper day of service”

· Reggie Groff is working on a video, contact him – 207-774-6446, Jean McMullan is excited about this work he is doing.

· Create a CD

· Gimp Across the Country… create a HUGE piece of gimp that is sent from camp to camp during the summer and grows… arts and crafts company to sponsor the idea

· Contact Gunnery School

· Get US postage stamp – “Camp gives kids a world of good”
· Cabella’s is currently doing camping education with schools… link with them now.

· For videos (museum or not) have kids interview camp directors, parents, celebrities

· Bring camp ops and exhibits to:

·  school groups, city festivals, rodeo circuits, state fairs, malls, rock festivals

· Road show that goes beyond museums

· Girl Scouts and Boy Scouts develop a special badge 

· “Gala”, big party to launch efforts

· Film festival of outdoor “campy” type films (Everest, camp movies, etc., could even be films produced at camps) – get a film school to “host” the festival

· Hit alternative populations also, medical associations?

· Children in Nature connection is strong… outside connection

· Where in the world/US is Matt at camp?  Matt Lauer goes to camp.

· What happens on the web?  How do we reach the millennials?

· Who can help outside of camping?

· Curriculum development for schools

· Bug Juice

· Adirondack Museum in Blue Mountain Lake, NY has an exhibit about camp

· Have a triathlon/multi sport event to go with these events… canoe, bike, swim, archery run… camp type activities to happen in various areas

· UTube videos

· PTA’s , church connections, allies in each city
· Corporate Partners: REI, Eddie Bauer, LL Bean, outdoor organizations, mountaineers, Nickelodeon, Nintendo, Disney, kid focused orgs, NASCAR foundation, Coca-cola, McDonalds, Home Depot, Bass Pro
· Partner with national magazine:  National Geographic, Time, Life, Newsweek, Weekly Reader, Nat. Geo Adventure

· Interviews with celebrities regarding their camp experience 

· Have regional celebrations

· Use the Disney model for the celebration – pre, during, post

· A “camp song concert” at the national conference

· Create a camp video game

· Kick off the event at the National Conference, don’t end a conf.

· Paul Newman, Joan London, Colin Powel, Cam Neely as spokesperson

· How do campers in 2009 prepare for this?

· Radio promotions… “This American Life” – kids do interviews in different languages

· Get a “pro” to write a song or rap see GSUSA for model

· PR is critical – media circus!

· Congressional awareness

· Fund development opportunities are very possible

· Remember this is both ACA awareness and camp awareness

· Yikes – we don’t have a lot of time

· QUESTION:  Is this volunteer driven?  Staff driven?  Combo?

· Speak with YMCA, GSUSA, others who have done this

· Highlight work of others in our themes:  Play with a Purpose, Last Child in the Woods, etc.

· Look at revenue possibilities

· Coffee book regarding the tour?

· Partner with parents… could camps help get the word out via camp families

· Get a “proclamation” of National Camp Day from legislation

· Chicken Soup for the… camp counselor, campers, camp parent…

· Documentary film for PBS to promote camp experience, or History Channel or Discovery Channel
· CampTV to collect video stories at conferences

· Million camper march in Bost., NY, DC?  

· Have “campouts” at very public locations during the summer… go to Central Park, Golden Gate Park, the Mall in D.C.

· Have one day or one time where there were hundreds of cameras at camps that were then “on-line” at the same time – the ultimate virtual camp in “real-time”

Tools for Sections:

· Need a timeline

· Aggressive PR help in states/regions/sections to make sure exhibit and other events are successful

· PR link to schools

· Help with local celebrities
· Kits to be taken to campfairs that will promote show and other events in section

· Regional brainstorming and message board opportunities to make sure info and opportunities are shared

· $

· Volunteer support

· Letter to send to families

· Video for website and other uses

· Help link with Governors of all states
Connections:

Darryl Hannah – The Queen of Green is a Cheley Camp Alumni

Museum of Flight/Seattle Member Camp is involved – contact: Tom Nielson, inc Mus of Sci and Industry

Camp Galeleo – Tech Mus. Of ??? (No Calif) – contact: Andrew Townsend

Illinois & Wisc. Sections have connections with Oprah

National office with Disney & Michael Eisner
All of the Hole in the Wall Gang Camps
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